New Member of the Department of Marketing
Dr Efthymia Kottika is a Researcher – Assistant Professor at the Department of Marketing. She has conducted her marketing studies at the Department of Marketing and Communication of Athens University of Economics and Business (AUEB). Moreover, she holds a Postgraduate Certificate in Teaching in Higher Education (PGCert HE) and is a Fellow of the Higher Education Academy (FHEA) in the United Kingdom. She has been involved in various research projects and her research has been published in the Journal of Business Research (JBR), the International Journal of Tourism Research (IJTR) and in the proceedings of more than twenty well-regarded international conferences with peer review system, such as the European Marketing Academy (EMAC) Conference, the European Academy of Management (EURAM) Conference, the American Marketing Association (AMA) Global Marketing SIG Conference, the Annual Meeting of the Academy of Management (AOM) and the GSOM Emerging Markets Conference. Before joining the University of Economics in Prague she was a Lecturer in Advertising and Marketing Communications at the Marketing, Events and Tourism Department of the University of Greenwich in London. During her work at the University of Greenwich she has received several awards and award nominations for her research and teaching endeavours and systematically her courses had some of the highest student satisfaction evaluations in the Business School.
Her teaching mostly focuses on topics of strategic marketing management and global marketing and her main research interests involve the areas of market and entrepreneurial orientation of SMEs, the market driving organisations and the social media storms. Currently, she is working on research projects with distinguished Professors and Researchers from various countries (i.e. U.S.A.,Greece, Czech Republic, Denmark, Norway, Croatia, Bangladesh and France), since she is always interested in collaborating with colleagues that come from different backgrounds and can provide unique insights.
